Unit 2: American Values
Case: Facebook Raging Transparency
Background Knowledge Test

Task 1: Select the most appropriate answer(s) and explain your reasoning. 


(Use the Internet to check unfamiliar concept and/or terms.)

1. Along the universal value spectrum, the U.S. can be regarded as


a) extremely individualistic.


b) extremely collectivistic.


c) individualistic with some communal values in practice.


d) collectivistic with some individual values in practice.

2. Traditional American values include


a) self-reliance.


b) belief in the power of fate.


c) privacy.


d) birthright inheritance. 

3. The right to privacy in America is outlined in 


a) the Declaration of Independence.


b) the Constitution.


c) the Bill of Rights.


d) none of the above.

4. Choose the best  definition for ‘privacy.’


a) An inalienable right granted to U.S. citizens by the Charters of Freedom.


b) The right to own property, e.g., a house, an apartment, etc.


c) The desire to protect personal, physical space and confidentiality. 


d) The right to societal wealth and status.

5. The primary purpose for using online social networking is


a) to sell goods and services electronically.


b) to socialize with distant friends.


c) to search for a business partner.


d) to disguise oneself so as not to be reached.

6. Facebook was originally created by


a) Russian-born Sergey Brin.


b) American-born Mark Zuckerberg.

c) college dropout Steve Jobs.


d) Stanford graduate Larry Page.

7. Facebook is 


a) a publicly owned company. 


b) party owned by the U.S. government.


c) a privately owned company.


d) none of the above.

8. Facebook’s main competitors are


a) Microsoft.


b) Apple.


c) Google.


d) Twitter.

9. Facebook faced charges of


a) religious discrimination.


b) compromising the safety of user accounts.


c) violating intellectual property.


d) all of the above.

10. The total number of Facebook users amounts to


a) 600 million.


b) 6 billion.


c) 500 thousand.


d) 5 thousand. 

Vocabulary Anticipation

Task 2: Read the title of the article. What do you expect to read about? Circle the words that you anticipate encountering in the text. (Use a dictionary to check the meaning of unknown words.)

	to browse
	uproar
	control
	policy

	to go online
	to share
	to vote
	access

	point of concern
	profile
	to protest
	borders

	features
	to target
	overwhelmingly
	transaction

	to post
	to gain
	users
	by default

	credit
	security
	to be based on
	concern

	technology
	ethics
	to elect
	marketing

	degrading
	to advance
	network
	visas


Public Personal Lives

by Matthew S. Mehr


1“People want to go online and check out their friends, so why not build a website that offers that? 2Friends, pictures, profiles, whatever you can visit, browse around, maybe it’s someone you just met at a party. 3Eduardo, I'm not talking about a dating site, I'm talking about taking the entire social experience of college and putting it online.” 4Although this appears to be a well-written plug for Facebook – something you might find in a commercial – it first reached large audiences on the big screen. 5In fact, Aaron Sorkin, who authored the screenplay for The Social Network, went on to receive an Oscar for Best Adapted Screenplay. 6The movie, which has grossed over $224 million worldwide and picked up another two Oscars, is merely a dramatic portrayal of how that idea – moving one's social life online – has become a reality.


7As anyone can imagine, sharing part of one's personal life on the Internet is both enchanting and unnerving, hence the following words in white, block letters on the poster for The Social Network: “YOU DON'T GET TO 500 MILLION FRIENDS WITHOUT MAKING A FEW ENEMIES.” 8Facebook continues to draw attention to itself (read: “make a few enemies”) over the issue of privacy. 9Obviously, people use the social networking website in order to share information with others, but exactly with whom and in what ways that information is shared remain points of concern for many users. 


10Currently, a Google search for “Facebook privacy” yields 2.18 billion results. 11Among the top results are the following: “Privacy Policy, Facebook,” “10 Privacy Settings Every Facebook User Should Know,” “The Evolution of Privacy on Facebook,” and “Facebook Privacy: Secrets Unveiled...” 12As the number of Facebook users continues to grow, so do the number of people concerned about the privacy of information they share, and, hence, the appearance of Facebook guides aimed specifically at helping users manage information flow. 13Much of the discussion and debate over Facebook privacy can be narrowed down to two central points: 1) the individual user's ability to maintain his or her privacy; and 2) Facebook's ever-changing privacy policy.

14On Facebook's end, the company provides each user with a privacy policy containing no less than 5,830 words.  15Somewhat in jest, in May 2010, the New York Times pointed out that the privacy policy was 1,287 words longer than the United States Constitution. 16To Facebook's credit, its privacy policy, last updated December 22, 2010, resulted in a word count total of 5,884 words – an insignificantly larger amount than previously. 17At the time, Facebook's privacy-related frequently asked question (FAQ) document exceeded 45,000 words. 18Numbers aside, Facebook is making an effort to demonstrate transparency about the intricacies of user privacy, although users remain confused about what information exactly is available and to whom.

19Truth be told, the overwhelming majority of users do not read Facebook’s privacy policy as they eagerly create profiles or post any number of items ranging from videos and pictures to “notes” and documents. 20Even experts in business ethics  argue that users are better off not reading user agreements and terms of service. 21In fact, not reading them can help users circumvent terms of an agreement. 22That's not to say that most users intentionally avoid finding out what is and is not available publicly. 23Rather, a growing number of users are becoming frustrated with the 170 some odd privacy options from which to choose. 24Increasingly, people are getting uneasy with difficulties posed by so many options and constantly changing features and privacy nuances.

25A recently added feature uses face recognition technology that automatically suggests photos of oneself to friends that they then can tag. 26What has scared users most is that this feature turns on automatically without the knowledge of users (at least until they notice that Facebook is suggesting to tag friends in recently-uploaded photos). 27Some groups have protested this approach and have asked instead that Facebook use an “opt-in” method of rolling out new features. 28However, Facebook continues to share information by default rather than first asking users for permission. 

29Such a policy does not come as a surprise, especially after Facebook founder Mark Zuckerberg admitted in an interview that if he were to start Facebook today, he would make everything public, because doing so would reflect the new social norm. 30Marshall Kirkpatrick, lead writer at Read Write Web, thinks that such a drastic change in social norms has yet to take place. 31He contends that Facebook's major reversal of privacy policy in December 2010, i.e., making information public that previously was kept within the site (again, without informing users of the change), likely reflects Facebook's desire to exercise increased control over the web in the future.


32The motivation for Facebook to keep information public is not entirely clear. 33As a matter of fact, the inability of experts to determine exactly why Zuckerberg departed from previous policy that catered to privacy is especially unsettling. 34Yet, most assume the reasons are financial: Facebook is in a position to make a greater amount of money so long as users provide greater access to their information. 35Facebook generates revenue by giving advertisers the ability to market to specific users based on information in their profiles. 36Furthermore, Facebook is pushing users to define themselves publicly via Facebook. 37For example, Facebook lets users “like” companies, products, services, etc., with a mandate that their profile become linked publicly to what is being “liked.” 38Similarly, a growing number of features are only available to users who are willing to share additional information publicly. 39As a result, Facebook is increasing its earning potential as marketers, employers, and courts eagerly gain greater access to people's personal, albeit public, lives. 


40Ultimately, users decide to be on Facebook in the first place. 41But only questionable decisions related to user privacy can prompt the creation of entire websites devoted to understanding Facebook privacy, or advertisements to "download the full 24-page Facebook privacy guide now." 42One can only imagine the title for a Hollywood sequel: The Hitchhiker's Guide to Social Network Privacy. 43By the way, Googling “Facebook privacy” now yields 2.78 billion results.
Comprehension Questions

Task 3: Answer the following questions on the article. Underline the key words in each question.

· Why do people use social networks?

· What are the main points of concern that many Facebook users have?

· Why does the ever-changing privacy policy of Facebook arouse so much debate?

· What are the dangers of Facebook sharing information by default rather than first asking users for permission?

· According to the text, what are possible reasons for keeping information on Facebook transparent?
List of Active Vocabulary 2

Table 2.1 Active Vocabulary on Privacy
	Privacy Vocabulary

	1. a major reversal of the policy

2. a point of concern for smb

3. by default/in the first place

4. the overwhelming majority of
5. to become frustrated with smth

6. to come as a surprise

7. to depart from previous policy

8. to exercise increased control

9. to go online/to browse the Internet

10. to intentionally avoid doing smth


	11. to maintain one’s privacy

12. to make enemies
13. to make smth public

14. to pose difficulties

15. to protest the approach/policy

16. to provide greater access to information

17. to range from

18. to reach large audiences
19. to reflect the new social norm

20. to share information/part of one's personal life

	Modifiers

21. To smb's credit,
22. Truth be told,
23. Increasingly,

24. Ultimately,
	Useful Debate Phrases

25. Much of the discussion and debate over smth can be narrowed down to two central points


Language Focus 2


Task 4: Translate each of the items from the List of Active Vocabulary into Russian.

Task 5: In your own words, reproduce the context in which items from the List of Active Vocabulary were used. 

Task 6: Find the equivalents for the following words and expressions in the text:
	frankly speaking            deliberately          disturbed     

 anxiety         to shift from        dubious          initially   

    connected to          finally         turnaround



Task 7: Paraphrase the following sentences using active vocabulary. Some sentences allow the use of more than one item.

1. While using the website, a large number of people saw the advertisement of the new gadget which costs between $10-20. 


2. The spread of online social networks makes most parents worried about their kids’ safety as in most cases they can disclose such details as their cell phone number or home address.


3. The users don’t expect that the pictures they post automatically become available for everyone to see. The social network deliberately doesn’t inform them about it.


4.  In the end, parents realize that they should have tried harder to prevent their children from using the Internet to begin with. 


5. We must admit that teachers take extra measures to regulate what their students are doing online at while using the Internet at school.


Task 8. Describe your experience with online social networks. Why do or why don’t you use them?  Use at least 15 active vocabulary items.


Task 9. Provide the rendering in English for the following text in Russian. Use at least 15 active vocabulary items. (The rendering should contain only key ideas and should not exceed 200 words.) 
Лучшая защита – это нападение.


В разгар общественной полемики в связи с обвинениями в адрес социальной сети Facebook по поводу безопасности личной информации пользователей, руководство самой сети, что называется, не дремлет. В средствах массовой информации появились сообщения о том, что именно Facebook инициировал негативную пиар кампанию против своего конкурента Google, который якобы использует данные своих клиентов в корыстных целях.


Ходят слухи о том, что Facebook нанял американскую пиар-фирму, которая обращалась в ведущие издания США с предложением написать обличительную статью о деятельности Google. Действительно, Google предлагает услугу под названием Social Circle, которая, с одной стороны, «облегчает» жизнь пользователя, объединяя его учетные записи в Facebook, Twitter, You Tube и т.д. на одной площадке, а с другой, является механизмом  накопления информации, по количественному показателю в разы превышающую данные, собираемые в Facebook. 


Для пользователя ситуация выглядит следующим образом. Подписавшись на услугу Social Circle и позже используя Google по ее прямому назначению, а именно как поисковую систему, человек в результате запроса получает информацию из других социальных сетей, например, запись кого-либо из друзей (или друзей друзей) в блоге. Функциональность подобной услуги вызывает массу сомнений. Главным камнем преткновения является именно использование личной информации, собранной при помощи другой социальной сети (в данном случае Facebook) с отличающимися правилами конфиденциальности. Фактически, Facebook не желает делиться с Google лакомым куском пирога (личной информацией). 


Схемы рыночной прибыльности социальных сетей до сих пор находятся на стадии «проб и ошибок», т.к. еще не до конца изучены все возможности превращения подобных бесплатных серверов в отлаженные механизмы по накоплению крупных капиталов их владельцами. Однако уже сейчас очевидно, что в руках руководителей социальных сетей находится самый ценный объект – масса потенциальных потребителей всевозможных товаров и услуг. Очевидно, слухи вокруг негативной пиар-кампании, которую якобы начал Facebook против Google, имеют под собой весьма серьезную почву. 


Интересно, что, например, в Китае и Facebook, и Google заблокированы от интернет пользователей. Считается, что это сделано намеренно по идеологическим соображениям в качестве противостояния между коммунистическим режимом Китая и исчерпавшей себя демократией Запада, а скорее всего, для усиления контроля над потоком информации. Однако принимая во внимание тот факт, что Китай претендует на звание ведущей экономической державы в недалеком будущем, можно предположить, что устранение этих интернет ресурсов имеет под собой и экономическую подоплеку и отражает социальные нормы Китая. 

Ни для кого не секрет, что современный бизнес воспринимается многими как поле военных действий с использованием различных тактик (легальных и не очень), где люди фактически становятся врагами. Появление на таком поле битвы нового «оружия массового поражения» в виде социальных сетей заставляет задуматься над тем, какова роль обычных граждан в этой войне за потребителя и как простому обывателю выйти из нее победителем. 


Task 10. Skim the article ‘Public Personal Lives’ and write down the topic of each paragraph.
Reading Skills: Implied Main Ideas and Inferences

In many cases, the main idea of the piece may not be worded explicitly, which doesn’t mean that it is absent.  Supporting details provided in the paragraph help to determine the IMPLIED MAIN IDEA. To identify it, first, define the topic of the paragraph. Then decide what the author is telling the reader in that paragraph without stating it directly. 


Example 1. Implied Main Idea.

In Paragraph 2, clues help identify the implied main idea.

7As anyone can imagine, sharing part of one's personal life on the Internet is both enchanting and unnerving, hence the following words in white, block letters on the poster for The Social Network: “YOU DON'T GET TO 500 MILLION FRIENDS WITHOUT MAKING A FEW ENEMIES.” 8Facebook continues to draw attention to itself (read: “make a few enemies”) over the issue of privacy. 9Obviously, people use the social networking website in order to share information with others, but exactly with whom and in what ways that information is shared remain points of concern for many users.
The recurring theme of mixed feelings about sharing information on-line shows up in antonymous pairs such as ‘enchanting and unnerving’, ‘friends and enemies’. These clues help the reader understand that the implied main idea deals with the dual nature of a social on-line experience. So the implied main idea of a Paragraph 2 can be worded as follows: ‘Sharing information on Facebook can be both appealing and distressing’. 
Practice 1. Implied Main Idea vs. Stated Main Idea. 


Task: Choose the correct answer. Only one answer can apply.


1. The main idea of Paragraph 3 



a) is stated in Sentence 10.



b) is stated in Sentence 12.



c) is stated in Sentence 13.



d) is implied and can be worded as  ________________________________. 


2. The main idea of Paragraph 4 



a) is stated in Sentence 16.



b) is stated in Sentence 17.



c) is stated in Sentence 18.



d) is implied and can be worded as  ________________________________. 


3. Which statement best expresses the unstated main idea?



a) People deliberately choose to ignore Facebook’s privacy agreement.


b) Users avoid getting familiar with frustratingly large amounts of information on Facebook’s privacy. 


c) Users are generally unhappy with Facebook’s privacy policy.


d) None of the above. (Suggest your own answer.)


4. The implied main idea of Paragraph 6 can be worded as follows:



a) Facebook is constantly updating its technology.



b) Users are not happy with some of the default settings on Facebook.



c) Facebook continually tries to please users by adding new features.



d) None of the above. (Suggest your own answer.)

Practice 2. Paragraph Structure.


Task: Make an organizational diagram of Paragraph 8, showing the main idea, major and minor supporting details. (Hint: The main idea can be repeated twice in one paragraph.) See example below of organizational diagram:


[image: image1]

Information provided in a text not only helps readers understand implied main ideas, but also allows them to make INFERENCES, in other words to ‘read between the lines’. Based on the information provided, we can conclude/infer what the author thinks/believes/feels and make a guess about the reasons for certain examples and references appearing in the text. 


Example 2. Inferences.


Paragraph 4 contains several figures given for various reasons.


14On Facebook's end, the company provides each user with a privacy policy containing no less than 5,830 words.  15Somewhat in jest, in May 2010, the New York Times pointed out that the privacy policy was 1,287 words longer than the United States Constitution. 16To Facebook's credit, its privacy policy, last updated December 22, 2010, resulted in a word count total of 5,884 words – an insignificantly larger amount than previously. 17At the time, Facebook's privacy-related frequently asked question (FAQ) document exceeded 45,000 words. 18Numbers aside, Facebook is making an effort to demonstrate transparency about the intricacies of user privacy, although users remain confused about what information exactly is available and to whom.


Quantitative data usually reveal important information. Yet, in this particular passage, the numbers themselves are not as essential as inferences drawn out of them. From the start, the phrase ‘somewhat in jest’ implies that the author is not being serious about the figures he mentions. Then, the phrase ‘to Facebook’s credit’ shows sarcasm on the part of the authors as it implies that Facebook should be praised for not increasing the word count significantly. Finally, the expression ‘numbers aside’ completely diminishes the significance of the figures provided stressing that it’s the actual measures taken by Facebook that matter. So the inference that we can make from this passage is the following: Facebook fails to resolve frustrating privacy policy issues. 

Practice 3. Inferences in a paragraph. 


Task: Choose the correct answer. Only one answer applies.


1. We can infer from Paragraph 7 that Marshall Kirkpatrick



a) is a Facebook user himself.



b) is Mark Zuckerberg’s enemy.



c) doesn’t approve of Facebook’s privacy policy.



d) believes Facebook is about to contribute to a drastic change in social norms.


2. In Paragraph 9, the author uses a fictitious title of a sequel to suggest



a) that Facebook’s privacy can bring profit.



b) that Facebook is a popular topic in Hollywood.



c) that Facebook’s privacy policy is ridiculously complicated and scary.



d) none of the above. (Provide your own answer.)


3. Based on the reference to Google search results in Sentence 43, what is the author trying to do?



a) Evaluate the sources he used.



b) Make fun of Facebook privacy policy.



c) Prove that the subject of the article is of vital importance.



d) None of the above. (Provide your own answer.)

Practice 4. Inferences in the article.


Task: Complete the following list of words from the text that help the reader infer that Facebook’s privacy policy is alarming and frustrating.


List of words: unnerving, enemies, concern, concerned, intricacies, confused… 
Speaking Skills: Privacy Debate

Case Analysis


Task 1. Formulate the issue under discussion in one sentence.

Task 2. Fill in Table 2.2 and focus on the ultimate goal of each party involved in the debate and the implications of reaching this goal for the rest of the parties.
Table 1.2 Goals of Parties Involved in Facebook Debate
	
	Facebook 

Brand Owners
	Facebook 

Users
	Potential 

Advertisers

	ultimate goal
	
	
	

	implications for 

Facebook
Brand Owners
	
	
	

	implications for 

Facebook

Users
	
	
	

	implications for 

Potential
Advertisers
	
	
	



Task 3.  Fill in Table 2.3 summarizing the ‘for and against’ arguments in the debate around Facebook’s privacy policy. Draw arguments from the text and add some of your own.
Table 2.3 Public Display of Private Information ‘For and Against’
	
	For
public display of  private information 
	Against

public display of  private information 

	arguments 

from the text
	
	

	additional 

arguments
	
	


Role Play

Task 4. Using the arguments from the previous task, apply the following debate phrases to present your opinion on behalf of any party involved in the debate, specifically brand owners, users, or potential advertisers. What other parties might be involved? What is their stance on the issue?

	Establishing Importance

1. XX matters/is important because ….

2. Although XX may seem trivial, it is in fact crucial in terms of 
      today’s concern about ….

3. Ultimately, what is at stake here is ….

4. Although XX may only seem a concern to a small group of …, it should in fact concern anyone who cares about ….

5. It is essential to consider all sides of the story when it comes to …


Discussing Broader Perspectives

Task 5. Answer the following questions. (When needed, use the Internet for additional research.)
1. Social Context


1) How can ‘privacy’ be defined? Why do you think it resonates in American society so strongly? 


2) Why might Americans feel strongly about maintaining their privacy? Do you agree with the statement mentioned in the text that foregoing privacy is becoming a new social norm?


3) Which potential dangers can be brought about by sharing private information publicly? Whose responsibility do you think it should be to avoid such dangers?


4) Which of the following would you consider inappropriate within the context of on-line social networking. Explain your thinking.



a) Employers using social networks to do background checks on potential employees.



b) Parents using social networks to control their children.



c) Students using social networks to make friends with instructors for the same reasons as subordinates do to make friends with their superiors.



d) Some people using social networks for slander and libel. 



e) _______________(Add you own example of inappropriate use.)


5) Do you believe that it is possible to maintain your privacy in the information age? Explain your answer.

2. Business Context

6) Who can make financial gain from the use of people’s personal information and how?


7) As a consumer, how would you react if you were offered a product that exactly matched your personal (sometimes too private) needs?


8) How can politicians use personal information on social networks?


9) Overall, do you think that social networks represent an efficient tool for  advertising (business or political)?


10) Do you think that using someone’s private information is ethical? Give your reasons.

3. Global Context

11) Which countries/cultures/regions do you think consider privacy a vital issue? Which cultures do you think can ignore it and why? Where does privacy fall on the ‘individualism vs. collectivism’ value spectrum?


12) Is there a connection between how people feel about privacy and where they live (rural vs. urban, north vs. south, east vs. west, and so on)?


13) Is the concept of privacy an inherent part of Russian culture? Why or why not?


14) Are there any issues related to privacy in Russia that would arouse public debate?


15) Do you think the issue of privacy should be tackled on the global scale? Why or why not?

Writing Skills: Essay Structure.


Any serious piece of writing, be it a simple essay or a PhD dissertation, consists of three major parts: introduction, main body, and conclusion, each of which requires special consideration. 


The INTRODUCTION is always a separate paragraph at the beginning of an essay. The goal of this paragraph is two-fold: to attract the reader’s attention to the topic and to present the THESIS of the work, i.e., the main idea. Accordingly, the introductory paragraph contains two parts: the attention-getter or HOOK and the thesis statement, which is always the last sentence of the first paragraph.


Illustration 6. Introduction. 

	         1. HOOK

	
	2. THESIS


A hook can consist of several sentences since it aims at getting the reader interested in the whole piece of writing. There are several types of HOOKS that can be used:


1) a dramatic and interesting story;


2) a question or several questions;


3) shocking statistics and facts;


4) the opposite point of view;


5) a quotation. 

Practice 3. Hooks. 


Task: Fill in Table 2.4 by indicating the type of hook used in each article of this book. (Hint: More than one hook can apply to any given introduction.)
Table 2.4 Types of Hooks
	Articles
	Type(s) of hooks

	1. ‘Beauty at Work’
	

	2. ‘Public Personal Lives’
	

	3. ‘Monopoly in Question’
	

	4. ‘Science vs. Religion’
	

	5. ‘The Washington Tea Party’
	

	6. ‘Guns and Students’
	

	7. ‘Civil Rights Struggle Revived’
	

	8. ‘Anchor Babies’
	



The THESIS statement that comes immediately after the hook and thus concludes the first paragraph is the main idea of the whole piece. It builds upon the same rules as a topic sentence for a paragraph, meaning that it should reflect the essence of the entire essay. Having said that, it should take into the consideration the major ideas expressed in the paragraphs of the main body of the essay. The simplest structure supposes that there are three paragraphs in the main body.  So, the structure of the essay can be presented as a five-paragraph unity. 


Illustration 6. Essay Structure. 


      Paragraph 1

                       Paragraph 2



Paragraph 3                                                                  MAIN BODY


Paragraph 4 

     Paragraph 5 

According to the above model, each paragraph in the main body has its own subordination of the topic sentence and major and minor supporting details. Thus, a five-paragraph essay should have three topic sentences – one for each paragraph of the main body. These topic sentences, in turn, should be reflected in the thesis statement located in the introduction. Naturally, a more complicated system of subordination appears in an essay in contrast to a paragraph. 


Illustration 7. Thesis statement and topic sentences.


[image: image2]
Practice 3. Thesis Statements.

Task: Fill in Table 2.5 by writing thesis statements and topic sentences for a potential essay on advantages of using on-line social networks.

Table 2.5 Thesis Statements and Topic Sentences
	Advantages of using on-line social networks.

	Thesis statement:
	Topic sentence 1:
	Major detail 1:

	
	
	Major detail 2:

	
	
	Major detail 3:

	
	Topic sentence 2:
	Major detail 1:

	
	
	Major detail 2:

	
	
	Major detail 3:

	
	Topic sentence 3:
	Major detail 1:

	
	
	Major detail 2:

	
	
	Major detail 3:



Finally, a CONCLUDING paragraph serves as a summary to the whole essay. Similar to the INTRODUCTION, it also has a two-fold goal: to remind readers of the main points (a paraphrase of the thesis statement) and to provide them with some final thoughts on the topic. 


Illustration 8. Conclusion. 

	1. PARAPHRASED THESIS
	

	                                          2. FINAL THOUGHTS
	


Final thoughts can be expressed in the following ways:


1) making a prediction;


2) suggesting results or consequences;


3) suggesting a solution, making a recommendation, or calling for action;


4) quoting an authority on the topic;


5) coming back to the initial hook (finishing the story, answering the question and so on).

Practice 4. Final thoughts.

Task: Fill in Table 2.6 and define which types of final thoughts are used in each article of this book. (Hint: More than one type of final thought can apply to any given conclusion.)
Table 2.6 Types of Final Thoughts
	Articles
	Type(s) of final thoughts

	1. ‘Beauty at Work’
	

	2. ‘Public Personal Lives’
	

	3. ‘Monopoly in Question’
	

	4. ‘Science vs. Religion’
	

	5. ‘The Washington Tea Party’
	

	6. ‘Guns and Students’
	

	7. ‘Civil Rights Struggle Revived’
	

	8. ‘Anchor Babies’
	


Practice 5. Writing an essay. 


Task: Write a five-paragraph essay containing a hook, a thesis statement, three paragraphs in the main body with each having a clear topic sentence supported by major and minor details on one of the following topics. Use at least 15 active vocabulary items from this unit. (See List of Active Vocabulary after ‘Public Personal Lives’ article.)

Topic 1: Individual’s privacy is a myth in the information society of today.


Topic 2: Social networks are justified in making the users’ information public.


Topic 3: Sharing personal information can be disastrous. 
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