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Abstract
	There are supposed to be described: (optionally the author could attach hand-outs for students)

· Whole idea and purpose of the seminar conduction (seminar series) using the proposed technique; 
Service sector is the lifeline for the social economic growth of a country. It is today the largest and fastest growing sector globally contributing more to the global output and employing more people than any other sector.

The real reason for the growth of the service sector is due to the increase in urbanization, privatization and more demand for intermediate and final consumer services. Availability of quality services is vital for the well-being of the economy.

The world economy is increasingly characterized as a service economy. This is primarily due to the increasing importance and share of the service sector in the economies of most developed and developing countries. In fact, the growth of the service sector has long been considered as an indicator of a country's economic progress. 

Service organizations vary widely in size. At one end of the scale are huge international corporations operating in such industries as airlines, banking, insurance, telecommunications, and hotels. At the other end of the scale are a vast array of locally owned and operated small businesses, such as restaurants, laundries, optometrists, beauty parlors, and numerous business-to-business services.

The service sector is going through revolutionary change, which dramatically affects the way in which we live and work. New services are continually being launched to satisfy our existing needs and to meet needs that we did not even know we had. 

Several world-class firms have demonstrated that well-designed and well-executed services can become a potent competitive weapon in even the toughest business environments for both goods and service-producing organizations. 
Hence the purpose of this course is to provide the course participants the “state-of-the-art” service operations concepts, tools and techniques for effectively competing in the marketplace. 

This course is an introduction to the concepts, principles, problems, and practices of successful service operations management. Emphasis is focused on preparing students to identify and apply appropriate management processes to ensure efficient, effective, and quality oriented service operations, while achieving operational excellence. Topics covered include: the role of services in the economy, strategic positioning, environmental strategies, new service development process, managing service expectations, front-office & back-office interface, service quality, yield management, waiting time management, and service inventory management.



methodological novelty / relevance of the proposed technique for the seminar conduction
	This course is designed to promote students’ English language skills for a variety of purposes, as well as to learn new knowledge on Service Operations Management. 
In the first place, students gain the basic knowledge of Service Operations Management through lectures, book chapters, and reading assignments. 
In the second place, students should consider and choose to observe one of service operations for instance, personal banking service, restaurant, gas station, hotel check-in process, car dealer shop and so forth. Then, students have to practically observe the time frame to gain certain service and customer traffic flow in the service operations.
During the sequence of the seminars, students learn framing theories and then implementing in the real business environment. In this process, students will forecast the business enterprises’ capabilities to face the environmental changes, and their efforts to manage their crises. 
At the same time, students have to learn dealing with data in English 

· Collect, extract and reform the information 

· How to deliver the information clearly and effectively in presentation 

Lastly, students are asked to think outside of the box. Thus, they are not given direct instructions for doing their projects. Creativity requires the ability to see things from new perspectives and envision other possibilities. 


content novelty / relevance of the proposed technique for the seminar conduction
	A key aspect during the participation of the seminar is to have an opportunity to observe and assess the activities associated with operational services. This course provides concrete framework for the implementation of the project. By taking steps to implement the project, students gather service quality measurement survey as well from the customers of the service operations. From this, students are able to analyze both customer’s point of view and the management side of a service operation. 


assessment (evaluation) system novelty / relevance of the proposed technique for the seminar conduction
	· Students’ activities are evaluated every class. Too often there are substantial gaps between what was taught and what was learned. Unfortunately, not noticing there gaps until students complete exams or turn in final products often means it is too late to remedy problems. Therefore, regular assessment of students helps to make necessary adjustment to improve learning. 
· Students are given scoring rubric for presentation and, they participate in grading for midterm presentation. Even though their grading is not influenced on final score, students are able to learn effective presentation skills through the experience. 
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