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Ha3BaHue meToauku:

MaCTepCKaH MynbTUMOAalribHOro KOHTeHTa: OT naen K B3aUMOAENCTBUIO

ABTOp

PopomaHueHko Anga CepreeBHa
OoueHT Lkonbl nHocTpaHHbix a3bikoB HAY BLUS B Mockse, arodomanchenko@hse.ru

OnN v gncumnnuHa

[daHHass HapaboTka KomaHoHas urpa wucnonb3oBanacb B Kypce “Auckypc npodeccMoHanbHON
KOMMYHUKaummn” Ha 4 Kypce nporpammbl “UIHOCTpaHHbIE A3bIKM U MEXKYIBTYPHAA KOMMYHMKaUns” B
MOCKOBCKOM kamnyce HAY BLLUD.

Mporpamma y4ye6HOM ANCLUUNSINHBI

https://dp.hse.ru/#/program/common?programld=994439

Bnok BHYTpu aucumnnuHel: https://dp.hse.ru/#/section/common?sectionld=186609&basisld=50073
Pa3BepHYThIN N1aH NporpaMmbl Kypca C 3adaHuUsiMU U OObACHEHUSMM, KOTOPbIA MCMONb30Barica
npenogasatenamMuM u 6bin gocTyneH crtygeHtTam. [aHHas uHdbopmauusa Takke gybnmposanach B
JIMC B Buae otaenbHbIX 3agaHni.

CpeaHun 6ann UTOroBbIX OLEHOK CTYAEHTOB MO KypCy, B paMKax KOTOPOro npumeHsanacb
onucbiBaemMmas npaktuka: 6.7

LndpoBble UHCTPYMEHTLI, UCNONb3YyloLWMecs B AaHHOM Kypce

e SmartLMS pgna obmeHa wuHdoOpmaumen, MpoBedeHUs KOHTPOmbHbIX paboT, cbopa
BbINOSIHEHHbIX 3a4aHu;

e YandexDisk kak xpaHunuwe 6onbwmnx o6bemMoB uHGOpPMaUUKW, B TOM 4uUCre, BUOEO
KOHTEHTa
Yonote ansa nybnukaumm nHopmaumm no NpoekTy;
Henpocetn (Perplexity, LMArena, Gamma 1 uHble no BbIGOpy CTyOEHTOB) AN aHanuaa
TEKCTOB, MOMOLWM B CO3[4aHUN COAEpPXaTenbHOro HamnofiHEHMS KaHanoB, reHepauun
N300paXKeHU U CO3A4aHNS NMPe3eHTauUNi.
Telegram gns nybnukaumm matepvana u BOBNEYeHNss ayauTopmm B NPOEKT.
GoogleSlides, PowerPoint ans npeacraBneHns pesynstaToB npoekTa

OnucaHune paspaboTku

[aHHasa paspaboTka npenctaBnseT cobov rpynmnoBOM MPOEKT, HanpabfeHHbIA Ha MOrpyXeHue
CTYOEHTOB B Cpefly COBPEMEHHbIX TEXHOMOrMM U MEeOMaKOMMYHUKAUMW Ha aHrMUACKOM NA3bIKe.
MpoekT «Mactepckas MynbTUMOAANbHOIO KOHTEHTA: OT MAEM K B3aMMOOEWCTBMIO» HaMNpaBrieH Ha
pasBuThe y CTYAEHTOB M MpenogasaTesiel HaBblKOB CO34aHWUS U yNpaBneHns MynsTumodanbHbIM
obpasoBaTenbHblM KOHTEHTOM B COUManbHbIX CETAX, a WMEHHO, pa3paboTky K BedeHue
TenerpamMm-kaHana no Tematuke crneuuanusaumn. B ocHOBe npoekTa NeXuT KOMMIEKCHbIV NOAX0A,
BKMNIOYAKOLWMIA NccnegoBaHMe aygutopun, nnaHMpoOBaHUE KOHTEHTA, ero NPOU3BOACTBO M aKTUBHOE
B3aMMOOencTBUe C LierneBon rpynmnon.
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AHanus ayantopuun

KntoueBbIM 3Tanom npoekTa aABnsieTca rmyboknin aHanus ueneson ayguTopum C UCMNONb3oBaHUEM
metoga 5W (Who, What, When, Where, Why), KOTOpbIi MO3BONSAET BbIABUTbL WHTEPECHI,
noTpebHOCTN M MpennovTEHMsT pas3nNU4YHbIX CerMeHTOB npeanonaraemon LIA un, B ganbHenwwem,
afjanTupoBaTb KOHTEHT Nog ayauTopuio 1 NOBLICUTL B3auMOLenCcTBMe ¢ Hel. B pamkax npoekta B
dokyce GbIM B OCHOBHOM cTyaeHThl LA, ogHako, kaHanbl HAaXogunncb B OTKPbITOM OOCTyne u
ObINM AOCTYMHbI LUMPOKOW ayanToOpun.

n.ﬂaHMpOBaHMe n co3aaHve KOHTeHTa

Mpoekt «MacTepckasa  MynsTUMOOANbLHOMO  KOHTEHTa: OT uaenm K  B3avMOAENCTBUIO»
npegycmatpueaeT pa3paboTKy [OeTanbHOro KOHTEHT-NnaHa, BKNYawwero pasHoobpasHble
dopmaTtbl  NybGnukauun: TeKCToBble  CcTaTbW, UHAorpadpuky, BMOEOYPOKW, NOAKACTbl U
WNHTEPaKTUBHbIE 3NeMeHTbl (ONpoChbl, BUKTOPWHLI, 06CyxaeHus). PerynapHocTb nybnukaumn (2-3
pasa B Hefero) U pacnpeneneHne oTBETCTBEHHOCTU MeXAY YHaCTHUKaMy KOMaHAbl CNocoBCTBYIOT
dhopMmnpoBaHNIO ANCUUNINHBI U NPOdIECCUOHANbLHONW OTBETCTBEHHOCTW.

B3anmogencreue u BoBrneYeHue ayanTopum

AKTUBHOE B3aMMOAEWCTBUE C ayaUTOpPUEN 4Yepe3 KOMMEHTapuu, obcyXaeHus n obpaTHyt CBS3b
cnocobeTyeT (hOpMMPOBaHMIO COOOLLECTBA M MOBLILEHMNIO BOBNEYEHHOCTU. B pamkax npoekTa
CTYAEHTbI AOMKHbI Oblnn obpawate Ha 3To ocoboe BHMUMaHME, UCNOSb3ya ONpeaeneHHbIe TEXHUKN
BOBIEYEHNSI.

CamooueHka u aHanus 3¢ ceKTMBHOCTH

3aBeplwalownumMm  STanom SABMASIETCA CaMOOLEHKa MpoekTa C  YYEeTOM  KOMMYECTBEHHbIX W
KayeCTBEHHbIX METPUK: POCT ayauTopuW, YPOBEHb BOBMEYEHHOCTW, KayecTBO obpaTHOM CBA3W.
Takon pedfiekCUBHbBIN NOAXOA MO3BOSISIET HE TOSMbKO OLEHUTb YCMNEeX MNpOoeKkTa, ero CurbHble U
cnabble CTOPOHBbI, HO U BbISIBUTb HanpaerneHns Ans ganbHenwero passutnsa CTy4eHToB.

Mcnonb3oBaHne obpasoBaTtenbHbIX mogenen EMI n PBL

C ToukM 3peHust obpasoBaHus, NpoekT cTponTcs Ha mopensax EMI n PBL. Bcs paGota Begetcs Ha
aHImMUACKOM s3blke (BKMoYasi paboTy B Knacce, BbINOMHEHME 3afdaHuid Mo  MPOEKTY U
HenocpeACcTBEHHOe BefeHMe KaHana), YTo npegnonaraeT UCMOoNb30BaHWe aHITMUINCKOro sidblka Kak
cpencTBa OOCTMKEHWUA noctaeneHHbix 3agady (EMI), a He camouenb. Vcnonb3oBaHne obyyeHns Ha
ocHoBe npoekTta (PBL), roe npoekT sBnseTcs CpedcTBOM NonyYeHUs 3HaHUM 1 oTpaboTKN HABbLIKOB,
a He cnocoboM KOHTPONS 3HaHWIA, OOCTMraeTcsl 3a CYET BbiCTpamBaHUS MPO3PaYHOi TpaekTopum
KOMaHOHOW NPOEKTHOW paboTbl. B TeyeHne Tpex MecsiLeB CTyAeHTbl MPOXOAAT BCE KIHOYEBble
CTauMn NPOEKTHON AeATenbHOCTU: MOArOTOBMTENbHYI (OonpedeneHue uenein U 3agad Gyayuiero
KaHana), aHanuMTU4eckylo (MUccrieqoBaHVe MOTeHUMarnbHOW LENneBon ayamMTopum), co3uaaTenbHyo
(cosgaHne  MynbTUMOOANbHOMO  KOHTEHTAa, HanmucaHue MOCTOB, 3anncb pPuUcoB W T.4.),
AEMOHCTPALMOHHYI0  (HemocpeacTBeHHas nybnukaumMs KOHTeHTa B KaHane W guHanbHas
npeseHTaums NpoaykTa) U Torosyto (pedriekcrs 0 ToM, YTO yAarnock caenarb M YeMy HayYMIUCh).

KoHTponb 1 oueHMBaHue

MpoekT «MacTepckas MynsTUMOOAnbHOrO KOHTEHTA: OT MAeW K B3aMMOAEWNCTBUIO» npeanonaraet
KaKk KOMaHOHylo paboTy, Tak U MHOMBMAOYaANbHbIA BKMNa[ KaXOoro y4acTHMKa, a 3Ha4YuUT M OLeHKa
BK/OYAET [OBa KOMMOHEHTA: KOMaHAHbIA (eaMHast oueHka 3a aHanu3 ayauTopuu, KOHTEHT-NnaH



KaHana, wu copmat JOKyMeHTa) U nHanBMAyarnbHasa (A3blIKOBOE HamnonHeHwe U uHauBuayanbHas
30Ha OTBETCTBEHHOCTM B 3aBMCUMOCTU OT ponv B KOMaHae). Tak, Hanpumep, HECMOTps Ha
WHOMBUOYaNbHYO OTBETCTBEHHOCTb 3a OTAENbHblE MOCTbl B KaHamne, KOHTEHT MfnaH cosgaetcsa u
BeOETCs rpynmnon COBMECTHO, PaBHO Kak U obliee ctuneeoe odopMneHne kaHana. B 1o e Bpems,
Y KaXgoro nocrta ecTb aBTOpP M KaXablA YYaCTHUK MPOKAYNBAET HYXXHbIE UMEHHO EMY YMEHUS.

Bce 3agaHust oueHUBAKOTCA NO YETKNM, NPO3payHbIM KpUTEPUSIM, KOTOpble NyonukyoTest B Yonote u
LMS u poBogdatca 0o cBedeHUsA CTYOEHTOB BMecTe C TpebOBaHUAMM K BbIMNOMHEHUIO 3aJaHUi.
MpennoxeHHble WKanbl aganTMpoBaHbl NO4 CUCTEMY OLEHMBaHWUSA, ncnonbdyemyto B HAY BLUS n
MOryT ObITb MCMONb30BaHbl 6e3 N3MeHeHUN Ha Nbbix obpasoBaTenbHbIX Nporpammax HAY BLUS.

Ocob6eHHOCTU KpuUTepueB

e AHanu3 ayauTopumM OLIEHMBAETCA MO Ka4yecTBYy OTYETA, MyOnHe uccneaoBaHnst U BAUSIHUIO
Ha KOHTEHT-MNJIaH.
KoHTeHT-NNaH — nonHoTta, pasHoobpasune dopmaToB U pacnpeneneHme 06a3aHHOCTEN.
KayecTBO KOHT@HTa — MH(OPMATUBHOCTb, aKTyanbHOCTb, NPOdEeCCUOHarbHbIN YPOBEHD
nyonukaymn.

e PerynspHocTb 1 BoBne4YyeHue — cobntogeHune rpaduka nybnmkauunin, akTMBHOCTb B
KOMMEHTapusxX N 06CyxaeHunsx.
CamooueHka — pedunekcusl, aHanma ycnexoB 1 npobnem, npeanoXeHnst No ynyyeHnto.
Mpe3eHTauusa — Ka4yeCcTBO BbICTYMNNEHWS, BU3yanbHble MaTepuarbl, YMeHMEe OHECTH
pesynbrarhbl.

O6Las oueHKa 3a NPOEKT PacCuYUTbLIBAETCA Ha OCHOBE LUECTM KIOYEBbIX KPUTEPUEB C pPasHbIMU
BEeCaMu, Kaxxablh U3 KOTOPbIX OLIEHNBAETCA B NPOLIEHTax OT UTOoroBoro banna:

Kputepun u chopmaTt BbINONTHEHNA Bec B o6wen
OoLieHKe

AHanms ueneson ayantopum 20%
Kpamkuli omyem (300-800 crios) ¢ onucaHuem aHanusa aydumopuu,
moeo, Kak 8bl e20 npoeodusnu, U KakK OH rnosnusem Ha 6bl6op mem,
muna Hocumerns u eawezo epadghuka nybnukayud. pynnoeoe 3adaHue

KoHTeHT-nnaH 1 pasHoobpasne Tvnoe nybnukaiumm 10%
Koxmenm ninaH. pynnoeoe 3adaHue

KayecTBO 1 peneBaHTHOCTb KOHTEHTA 20%
Cniucok ecex y4acmHUKo8 epynnbl U ux UuHOusudyarsbHbIX 8Kknadoe co
CCblfikaMu Ha KOHKpemHbie rybrukayuu. MiHdueudyansHoe 3adaHue.
Omnpaska 8 LMS OokymeHma, ekovarouweao ece 0maoerbHbIe
nybnukayuu. MIHOusudyarbHoe 3adaHue

PerynapHocTb nybnukaumi 1 BoBneYeHne ayamtopum 10%
Ccbisika Ha eawl KOHMeHm-rnaH (kemsamesnbHo 6 eude mabnuubi).
@okyc Ha peaynsapHocmu rnybnukayul u eoeredyeHuu ayoumopuu
(kommeHmapuu, peakyuu). 'pynnosoe 3adaHue

Cebiika Ha eaw  MynbmumodanbHbili  npodykm  (kaHan TG,
coobwecmeo VK unu pasden Dzen). [pynnosoe 3adaHue

Cniucok ecex y4acmHUKo8 epynnbl U ux uHOusudyarsbHbIX 8knadoe co
CcblrikaMu Ha KOHKpemHbie rybrnukayuu. [pynnogoe 3adaHue
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CamoolieHka npoaykta 20%
Kpamkas camooueHka rpodykma (300-500 crios) ¢ onucaHuem obuwezo

ycriexa rpoekma U ea20 enusiHus Ha eac, eawy ayoumopur u
OKpy»arowuti Mup. lnousudyarnbHoe 3adaHue.

[NpeseHTaUMs NpoeKTa 20%

lpeseHmayussi npodykma MM e knacce. [pynnosoe 3adaHue +
uHOusuQdyarsibHbIe 8Kiadkbl.

C Kaknmm TPYAHOCTAMU Bbl CTOJIKHYJIUCb NpU peanundaumn metoaukm un
KaK UXx npeo.qonenu?

OCHOBHbIE CNTOXHOCTU U nyTn nx npeogoneHna:
1. Y CTYAEHTOB pa3Had CcTeneHb MoTuBauunm U 3anHTEPEeCOBaHOCTU B MPOEKTE. KTo-TO He
npodaBndeT [OCTaTO4MHOW aKTUBHOCTMU, MbITAsiCb BbleXaTb 3@ CHET KOMaHAbI.

PeweHune: 3a cyeT MynbTMMOAANbHOCTU MNpoAyKTa, MOXHO Oblno nybnukoBaTb
Hanbonee nogxoasalmMx Ans aBTopa KOHTEHT. Komy-To Obino nerye nucaTb TEKCTbI,
KOMY-TO 3anucbiBaTb PUSICbl, KOMY-TO COCTOBMATbL U NMPOBOAUTL BUMKTOPUHBI. Takke,
3a cYeT ydeTa nHAMBMAYanbHOro BKNaga, Henb3s 6blno nonyuntb ntorosblie 9 u 10
GannoB TOMbKO Ha rpynnoBbIX 3a4aHusAX.

2. CnoXHOCTU C NpOBEPKO AOCTOBEPHOCTU U STUYHOCTBIO KOHTEHTa, CO3[4aHHOrO C NMOMOLLbHO

nn.

PeweHne ansa ctygeHToB: B pamkax kypca oOcyxganucb cTpaTerm npoBEpPKU
KOHTEHTa, O4HaKOo, B AanbHehleM, MMeeT CMbICN 3anucaTb BUaeo unu gobaButb
cTaTbW, NOLLAroBO pacckasbiBaloLLMe CTyaeHTaM KakK 9TO MOXHO caenatb.

PeweHne ans npenogasaTenen: AnnenupoBaTb K akageMUMYecKom YeCTHOCTU W
npusbiBaTb CTYOEHTOB OTKPbITO OEMOHCTpUpoBaTb B3aumogenctene ¢ U,
nokasbiBasl MpMMep Ha COBCTBEHHBLIX TEKCTAX, 3adaHusiX. Tak, HanpuMep, S OTKPbLITO
roBOpPKO O TOM, Kakme W3 MOMX 3adaHui, WUCNOSMb30BaHHbIX B Kracce, Obinu
pa3paboTtaHbl coBMecTe ¢ UW.

3. Hepoctatok HaBblkoB paboTbl y CTYAEHTOB C BUAEO, ayano U BU3yanbHbIMU doopMaTamu.

PeweHne: B peleHve p[aHHOM CNOXHOCTM nNOMOraetr B3aumMoobyyeHve u
B3aMMOMNOMOLLb. B HeKoTOopbIX rpynnax CcTydeHTbl Aenvnn 06513aHHOCTU: KTO-TO
3anucbiBan MaTtepuar, a KTo-To ero MoHTupoBan. B gpyrux, nckanm smgeopasdopsl ¢
0OBbACHEHUAMM UM NPOCUIM KOMMEr NoOMoYb pasobpaTbest.

4. beccunue npenogasaTtens npu npoBepke paboT, CreHepuMpoOBaHHbIX C nomouwbio MW, Ho
BblAaHHbIX 32 CaMOCTOSATESNbHYIO paboTy CTyAeHTa.

PelweHne ans npenonaBaTeneVl: AI'II'IeJ'IVIpOBaTb K akageMmyeckonm 4YecTHOCTU WU

npusbiBaTb CTYOEHTOB OTKPbITO AEMOHCTpMpoBaTb B3aummogenctenme ¢ WKW, nokasbiBas
npumMmep Ha COOBCTBEHHbLIX TEKCTax, 3adaHusiX. Tak, Hanpumep, s OTKPbITO FOBOPK O TOM,
Kakne n3 Moux 3agaHui, NCNonb30BaHHbIX B Krnacce, Obinn paspaboTtaHbl coBmecTte ¢ V.

06pasoBaTeanble pe3ynbratbl, Ha KOTOpPbLIeé HauerieHa onucbiBaemMoe
HoBOBBeOeHune

Wcnonb3yemass ~ mogenb  MO3BOMSIET  MO3HAaKOMUTb  CTYAEHTOB  C  MCMOMb30BaHUEM
npodpeccmoHanbHbIX 3HaHWM U A3blka Mpodeccun 4Yepes co3fgaHne  chneuuanvavpoBaHHOMO
MYFbLTMMOAABLHOMO KOHTEHTA U BEAEHMWE Tenerpam-kaHana.
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Mpoekt “MacTtepckad MynbTMMOOANbHOIMO KOHTEHTA: OT WAEM K B3aMMOAENCTBUIO” MO3BOMSET
OOCTNYb criegylowmnx obpasoBaTenbHbIX pe3ynsraToB, KOTOpble, B CBOK O4Yepedb, CnocoOCTBYHOT
pasBUTUIO Yy CTYOEHTOB TaKMX KOMMNETEeHUMM 21 Beka Kak KOMMYHMKauusi, KomaHaHas pabota
(konnabopauus), a Takke camoopraHnsaumnsa n camopedrnekcus:

e OcBoeHue co3gaHus MynbLTUMOAANIbHOIO 06pa3oBaTeNIbHOrO KOHTEeHTA, BK/0YaloLLEero
TEKCT, BUAEO, ayamo, nHdorpaduky 1 MHTEPaKTUBHLIE SFIEMEHTbI, YTO CNOCOOCTBYET
pPasBUTUIO LIMDPOBOKN rPaMOTHOCTM U NPOdECCMOHArbHBLIX KOMNETEHUWI B 0brnacTtum
COBpPEMEHHbIX 0O6pa3oBaTeNbHbLIX TEXHOOMMIA.

e PasBuTtne npodeccrmoHanbHbIX A3LIKOBbIX YMEHUN U UCTMOJNb30BaHME JTEKCUKU
cneuvanusauum ans co3gaHus KOHTEHTa Ha aHIMUICKOM S3bIKe.

e Pa3BuTue HaBbLIKOB aHasiM3a ayauTopun U cerMeHTaumm ans agantauum KOHTEHTa B
3aBUCMMOCTM OT LieNeBon ayanTtopun.

e ®dopmMupoBaHue yMeHun pabotaTtb C MyNbTUMOAANbHbLIMU 3IEKTPOHHLIMU Y4E€OHbIMU
pecypcamu, BKNOYasa HaBbIKM HaBUrauum, B3aMmogencTasmnsa u pedrnekcum B LMpoBon
obpasoBatensHom cpeae.

e Pa3BuTne KOMMYHMKaTUBHbIX U KONabopaTUBHbIX HAaBbLIKOB Yepe3 COBMECTHYHO
paboTy Hag NPOEKTOM, B3aUMOLENCTBME C ayauTOPUEn U NpeseHTaLmio pesynsraTos.

e [loBbiWeHMe KOMMNETEHLMN B UCNOJIb30BaHUMN COBPEMEHHbIX LMPPOBbIX U
UN-MHCTPYMEHTOB 41181 CO30aHus U NPOABMKEHNS 06pa3oBaTeNbHOro KOHTEHTA.

docTtuxeHune nnaHnpyembIiX pe3ynbratoB 06y‘-leH nsA 6narop,ap;|
MCNOJIb30BaHUIO ONUCLIBAaeMOn MPaKTUKn

B pamkax npoekTa, CTygeHTbl MocneaoBaTenibHO MNPOXOo4AT 4Yepe3 Bce 3Tanbl NPOEKTHON
AEeATENbHOCTN, YTO MOMOraeT MM pa3BUTb KIYEBble MNPOdECCUOHANbHBIE U SA3bIKOBbIE
KOMneTeHuMn. 3a CYET aKTMBHOIO BOBMEYEHUS B MPOEKTHY AEATENbHOCTb Ha WMHTEPECYHOLLYHO
CTYAEHTOB TeMy, OHM OTTauyMBaloT HaBblkm cbopa n 06paboTkm WHOpPMaUMK, KPUTUYECKOrO
MbILUSIEHMS U MPUHATUSA PELUEHUA Ha OCHOBE MONyYeHHbIX AaHHbIX. BeaeHwe tenerpam-kaHana
AaeT BO3MOXHOCTb OKYHYTbCSi B MMP peanbHblX 3afadv: MnaHMpoBaHuA, uenenonaraHus,
OTBETCTBEHHOCTU 3a pe3ynbTar. B T0 e Bpemsi, He0O6XxoaNMOCTb UCMONb30BaHNSA B pamMKax NpoekTa
MyNbTUMOAANbHOMO KOHTEHTa (TEKCT, BMAEO, ayavMo, WHTEpakTMB) pas3BMBaEeT LMAPOBYLO
rPaMoOTHOCTb M yMeHue paboTaTb C COBPEMEHHbIMM OOpas3oBaTENbHbIMU TEXHONMOrMAMKU. Takxke,
pabota B KOMaHAe TMOMOraeT HayuuTbCa pacnpegeneHnto o06s13aHHOCTEM U CnocoOCTBYyeT
hopMmnpoBaHNO HABLIKOB COTPYAHMYECTBA, B TO BPEMS Kak OLEHMBaHWE MHAMBUAYaNbHOrO BKraga
B NPOEKT MOTUBUPYET K caMopeddnieKCMM U aHann3y COOCTBEHHbIX CUMbHBLIX U CriabbiX CTOPOH.

Yyactme B “Mactepckon MynbTMMOZANbHOIO KOHTEHTa” obecneynmBaeT CUCTEMHOE pa3BUTUE
npogeccmoHarnbHblX, WCCNeaoBaTenbCKMX, LUMMPPOBLIX U  KOMMYHUKATUBHBIX KOMMNETEHLUUA U
CnocobBCTBYET yCNEeLHOW NOArOoTOBKE CTYAEHTOB K NPOdyeCcCnoHanbHOM AeATENbHOCTMU.

OueHka 3¢p(heKTUBHOCTM UCNOSIbL30BaHMUA OMUCbLIBAEMOW MPaKTUKU MO
uToram peanusauum Kypca

Kypc HOBbIN, MO3TOMYy OT3biBbl CTYOEHTOB CWUMbHOW BapbUPYKOTCA, a OTKMNOHeHue 6Ganna 3a
otgenbHble kputepun 6bino ot 0.8 go 1.5. CpegHun nokasaTtenb NO COAEPXaHUIO AUNCLMNIIMHLI, ee
Nofe3HOCTN, HOBU3HE U CIOXHOCTN, paBeH 3.

CpepHun 6ann COIl aucumMnnuHbl, B pamkax KOTOPOro NpuUMeHsinacb onucbiBaemas npakrmka:
3.04



CpeaHnn 6ann COINl npenopgaBaTensi, KOTOpPbIM MPMMEHSANAcb OMuCbiBaeMasi npaktuka: 4.84
PopomanyeHko A.C.

OT3bIBbl CTYAEHTOB O NPOeKTe BHYTPMU Kypca

Bonpoc: Yto nokasanocb Bam none3HbiM B cogep>XaHMU U OpraHn3aumiv
OaHHOro Kypca (3ghghekTuBHbie Nogxonbl, UHTEPECHbIEe TeMbl, (hOPMbI KOHTPOJIS,
3Ha4YNMOCTb 4J151 ONpPe[esIeHHbIX NPaKTU4YeCKuxX 3agad v 1.4.)

ai tools

interesting projects - multimadal project and workshop

Kypc 6bin cBO€06pasHOM CBOAKOM TOro, 4To Mbl npowwnn Ha MAMMKK 3a 4 roga.
lMoHpaBunack CTPyKTypa 3aHATUIN, pa3HoobpasHble 3afgaHus. [lymato, aToT Kypc
Cco60I MOr 6bl 3aMEHNTb LIENYIO KMy NPEOMETOB MPeabIayLNX NET.

Mo,u,yanb|e MPOEKTbI ObINN OYEHb NHTEPECHbIMN N NOJIE3HbIMU

MopapgoBano pasHoobpasne NPOeKToB U BO3MOXHOCTbL NonpoboBaTh cebs B
mMeguiHon cchepe. Popmat 3aHATUIN JOBONBHO UHTEPECHbBIN, TaKXe Kak 1 maTepuan.
YyBCcTBOBANOCH, YTO KypC €eLle He opaboTaH, HO A BCe paBHO nonyynna
YOOBObCTBUE OT €ro NPOXOXKAEHUS.

MpakTnyeckne 3agaHns (BegeHne Tenerpam KaHana, noarotoBka COCTBEHHOMO
BOpPKLLOMNA) ObINN MONe3Hble

npo Tenerpam kaHan 6b10 NHTEPECHO. UMEHHO MPOEKT C KOMaHAOW, a He NeKUns 1
CTpaHHas 6lopoKpaTus

Pas3BrBaeT KOMMyHMKaLUuo 1 rpynnoByo paboTy, MOMOraeT NPeofoneTb cTpax
NyGANYHBIX BbICTYMNEHNA. AKTyaslbHble MPOEKTbI, CBA3aHHble ¢ N

CambIM Mofie3HbIM NMoKasanch NpakTudeckune sagaHus - cosnaHve T kaHana,
npoBeAeHrie BOPKLLOMNa.

Bonpoc: Yto 661 Bbl NpeanoXxvunm U3aMeHUTb B COAEP>KaHUM U OpraHu3auyumn
DaHHOro Kypca (4ero He XBaTuso, 4To rnoKa3asioCb JINLUHUM UITN
HeaghheKTUBHbIM U T.4.)

could have been more practically oriented



B kypce 6bin10 HegoCTaTOMHO CTPYKTYPHOCTU, BbINO NMOHATHO, YTO ero gopabaTtbiBaoT
rnomepe NpoBeAEHUS, N3-3a 3TOTO, K COXAJIEHIO, HE MONy4YMIIOCh BbIHECTY U3
MaTepunanoB MakCMyM Mofb3bl

JoMallK MHOIo

HeMHOro HeMmoHATHa CTPYKTypa Kypca: TO Mbl 3y4aeM ANCKYPCOSIOrnto, TO Aenaem
Tenerpamm KaHanbl, To rotoBumcs K F[OCam. Mo>xXHO 66110 6bl OCTaBUTb 3TOT KYpC
hakynsTaTUBHBIM U COCPENOTOUNTLCS, HanpMep, Ha Teopun sA3blka gns
AOMNONHUTENBHOW MOArOTOBKM K 9K3aMeHaMm Ui npocTo N3y4eHus gucKypca.
OcobeHHO B NepBOM Mopfyne NpegMeT OTHUMasT MHOroO BPEMEHMW U CUJl, MPU 3TOM He
ABNASICb NEPBOCTEMNEHHBIM NI OCOOO0 NONESHbIM.

Hunyero He xoTenocb 6bl U3BMEHUTb

[MpoeKTbl MO co3aHuIo Tenerpam-KaHana 1 BOpKLLOorna MHe Nokasasicb HEHY>XXHbIMN
N Hea(PPeKTUBHLIMU.

cAenatb OUCUMNINHY hakynsTaTMBHOW



Content Plan

What is a Content Plan, and Why Have One?

A content plan serves as a monthly schedule for your publications. It is useful to present this in a
table format, detailing the platform (such as VKontakte, Dzen, or Telegram), along with the date and
time for each post.

13

8:30 AM@ =

)
4

1:25 AM@ = w0

¥ Bcem
npueertl...

11:56 AM@ =
\‘“(

¥ Bcem
npuseTt!...

An example from Postmypost

Another example from a real community. Click tabs to switch between them.

¢« BTW, if you like this one, you may copy/download the table and tweak it with your
community/channel in mind.

Ideally, you should create a distinct content plan for each platform to ensure that the posts are
tailored to the specific audience of that network. For instance, VKontakte is popular for sharing
music, entertaining articles, and humorous images, while Dzen focusses on longer, engaging
content that captures reader interest. Telegram, on the other hand, is often used for direct
communication and updates, making it essential to craft concise and impactful messages.

A content plan allows you to keep track of upcoming posts across these platforms, helping you
prepare the necessary text, videos, and images. It is advisable to develop your content plan at least
two weeks in advance.

How Frequently Should You Post?

To maintain an active presence, aim to publish at least one post per day on each platform. This
strategy ensures that you remain visible without overwhelming your audience. However, your
content plan should be flexible. If an unplanned post arises, you can share two posts in one day or
adjust your schedule accordingly. When posting twice in a day, it is best to space them out by at
least five hours to reach both early and late users.


https://postmypost-f4f733af4cb3.intercom-attachments-1.com/i/o/583669524/cceb6a79f659e5346c65fe97/347.gif?expires=1725954300&signature=6814262576eaf8245fc6688d8e45dae76e0d9f94250ac1b6b69d7031ad8a2d7a&req=cSgkEM93mINbFb4f3HP0gI1Mqa9rKyYrp4TQJWZFE2sAEtz3zPQ%2FRdXqfUw8%0A%2FVXFndM%2FzRXQXTIckA%3D%3D%0A
https://docs.google.com/spreadsheets/d/1dnyhyxUsE-KvK3-HURFIG78MmBeWdhfv-atkkHvi6mk/edit?usp=sharing

{74 For this course, it is enough to publish two/three posts a week. The number of posts depends on
the number of people in a group. Each of you should post at least 8 posts of different types (text,
poll, image, reel, etc.) of different content type. The links to those will appear shortly. Stay tuned.

What Types of Posts Should Be in the Content Plan?

Your posts must align with the interests of your target audience. Therefore, it is crucial to understand
your audience thoroughly. Consider factors such as gender distribution, age range, location,
education, and interests. Conducting a thorough analysis of your target audience will help you
identify what resonates with your subscribers.

{74 For this course, you may focus on your peers and your friends as your target audience.
However, instead of limiting you, we encourage you to go out and beyond your comfort zone and try
to tailor your product to a broader audience.

It is also important to clarify the purpose behind your posts: why are you sharing this content, and
what value does it offer to your audience? This understanding will assist you in identifying engaging
topics.

{74 For this course, your posts should be somehow connected to your area of professional expertise
(aka specialisation) and discourse of professional communication. The discourse part might be in
the language and genres you use. Yet if you strive for promoting linguistics in general or talk about
teaching ESP, you may also add some theoretical info about discourse and discourse analysis.

Based on your analysis, develop a content plan. Remember: all posts should be at least indirectly
related to your area of specialisation focus. For example, if you are into intercultural communication
and your primary audience consists of people aged 25 to 45 eager to travel to different countries, it
might be better to talk about the traditions and cultures of those countries and do’s and dont’s rather
than such topics as skincare or hair styling.

If you feel you've exhausted potential topics, consider posing open-ended questions. You can
directly ask your audience what interests them, or monitor comments and discussions across your
posts for inspiration. Observing your competitors can also provide valuable insights.



Types of Social Media Content

Content plan posts are typically categorised by type, with each type serving specific objectives. Let's
explore the main categories. This classification is approximate, as a single post may fit into multiple
types.

Types of Social Media Content

Informative Content. The goal is to provide valuable information and address the current needs of
your subscribers and potential clients. If you want your post to be saved or shared, focus on
informative content. This includes:

Educational articles, such as "Step-by-step Guide to Setting Up Your VK/TG Channel."
Responses to questions related to your industry, for example: "How to Choose the Right
Background for Recording an Educational Reel? We Answer Your Queries."
Practical tips and hacks, for instance: "10 Ways to Stop Procrastinating and Start Blogging."
Collections and lists, such as "Top 10 Articles on Discourse for Professional Communication
to Read This Fall."

e FAQ posts that compile answers to the most frequently asked questions.

Keep in mind that the post should be beneficial to the majority of your audience. For instance, if you
plan to talk about teaching foreign languages and your audience includes a balanced mix of
languages, a series of posts published in Chinese and about teaching Chinese and Chinese only
may not engage the segments of other languages effectively.

Entertainment Content. The objective is to engage your audience and foster a positive association
with your brand/project. Entertainment content should be light-hearted, humorous, or
thought-provoking. Examples include:

Funny memes or jokes related to your industry or daily life.
Engaging polls or quizzes that encourage audience participation.
Inspiring quotes or motivational messages.

Interesting facts or trivia related to your niche.

Reels and stories to boost your audience’s mood.

Branded Content. This type of content directly promotes your brand, products, or services. It is
essential to strike a balance between informative and branded content to avoid overwhelming your
audience with sales pitches. Branded content may include:

Announcements of new product launches or company milestones.
Behind-the-scenes glimpses into your company's culture or operations.
Interviews with company leaders or industry experts.

Showcasing your brand's values, mission, or social responsibility initiatives.

Advertising ContentThe aim is to drive sales for your company. Limit sales posts to no more than
one in every five posts to avoid overwhelming your audience. This frequency is generally acceptable
and will remind them that your account serves a business purpose. Sales content includes:

e Announcements of special offers aimed at specific audience segments (e.g., "Residents of
Moscow get a 10% discount") or time-sensitive promotions (e.g., "Limited-time offer until the
end of the month").

e Promotional messages highlighting new products or services, such as "Introducing our latest
furniture collection, perfect for modern living spaces."



e Testimonials and case studies showcasing satisfied customers and the benefits of your
offerings.

{74 For this course, you may stick to informative and entertainment content and
disregard branded content. Instead of advertising content you may publish
announcements to current events of interest, for instance.

When creating your content plan, aim for a diverse mix of post types to keep your audience
engaged and interested. Remember to monitor your audience's reactions and adjust your content
strategy accordingly. A well-executed content plan can significantly enhance your social media
presence and drive engagement with your target audience.



Audience analysis

Overview

Audience analysis is a crucial step in creating engaging content for channels and communities. It
involves identifying your target audience and tailoring your posts to resonate with their
interests, comprehension levels, attitudes, and beliefs. By adopting an audience-centred approach,
you can significantly enhance the effectiveness of your content, ensuring that it is both relevant and
appealing.

While audience analysis is a powerful tool, it can be misapplied. Tailoring your content does not
mean merely giving your audience what they want to hear. It's not about pleasing or pandering to
your followers; rather, it is about making informed choices regarding the style and substance of
your posts. Striking a balance between over-adapting and under-adapting is essential for
maintaining authenticity while still addressing your audience's needs.

Factors to consider

Voluntariness

In social media contexts, audiences are typically voluntary; they choose to follow channels or
communities based on interest. To maintain their engagement, focus on:

tailoring content to their specific interests;

encouraging participation through polls and discussions;
responding promptly to comments to foster community;
experimenting with various content formats.

¢ Yet, for this course, your audience might not be thoroughly voluntary, as your peers
are going to be voluntold to subscribe to your channel or community. This means, that
they may be less interested, and it will require more effort to engage them in the
content. To capture their attention, consider:

crafting attention grabbing headlines and visuals;

clearly demonstrating the value of your content;

simplifying complex topics into digestible segments;

incorporating interactive elements like quizzes to boost engagement;
add memes to make them turn from being an involuntary subscriber to a
voluntary one.

Understanding this dynamic helps you estimate how much effort is needed to maintain engagement,
adjust your approach, and come up with a more effective content strategy for your TG channels and
VK communities.

Audience Expectations

When users join a TG channel, Dzen, or VK community, they bring specific expectations about the
content, tone, and purpose of the platform. Ignoring these expectations can negatively impact
engagement. For instance, if a channel dedicated to survival tips on an uninhabited island suddenly
shifts its focus to teaching helicopter driving skills without warning, followers may feel alienated and
disengaged. However, there may be strategic moments when defying expectations can create



buzz—such as introducing a controversial topic that sparks discussion. In this case, it might involve
whether the skill of flying a helicopter could help you survive on an island, for example.

Egocentrism

Most users are primarily interested in topics that directly affect them or their communities. An
effective content creator must demonstrate why the subjects being discussed are relevant to their
audience's lives. For example, if you're sharing tips on best practices for translation and
interpretation in a TG channel for language professionals, highlight how these strategies can
enhance their accuracy, improve client satisfaction, or streamline their workflow. This relevance will
engage your audience and encourage them to implement the advice you provide.

Demographics

Demographic factors such as age, gender, location, interests, and socioeconomic status play a
significant role in shaping your audience's identity and preferences. Understanding these factors
allows you to create targeted content that resonates with different segments of your community. For
instance, if you manage a VK community for young professionals, discussing career advancement
strategies might be more relevant than retirement planning.

Knowledge of Topic

The level of knowledge your audience has about the subject matter can vary widely. It’s crucial to
gauge their familiarity with the topics you plan to discuss. Overestimating their knowledge may lead
to confusion if you dive too deep into complex subjects without providing context. Conversely,
underestimating their understanding might come off as patronizing. Conducting surveys or polls
within your community can help assess what your audience knows and tailor your content
accordingly.

Attitude Towards Topic

Understanding your audience's attitudes towards specific topics is crucial in crafting effective
messages. For example, if you manage a TG channel focused on providing language learning tips
and discover that most of your followers are enthusiastic about learning new languages but have
concerns about the time commitment, you could create content that addresses practical strategies
for fitting language practice into busy schedules. This might include:

e sharing tips on how to incorporate language learning into daily routines;
e providing resources for short, efficient practice sessions;
e highlighting language learning apps with bite-sized lessons.

Audience Size

The size of your community can influence how you communicate. Smaller groups may appreciate a
more casual and personal tone, while larger audiences often require a more polished and formal
approach. Additionally, larger platforms may necessitate using multimedia elements (like videos or
infographics) to capture attention effectively.

For this course, you will be asked to use both videos and infographics.

Setting



The context in which your content is consumed can affect engagement levels. Consider factors like
the time of posting (e.g., peak activity hours), the platform's layout (TG vs. VK), and the type of
content that performs best on each platform (e.g., videos on VK vs. text-based posts on TG).
Tailoring your content to fit these contextual elements will enhance its effectiveness.

By considering these factors in audience analysis for TG channels and VK communities, not only
can you create compelling content that captures attention but also the one that fosters meaningful
connections with your followers. This approach will ultimately lead to higher engagement rates and
a more vibrant online community.

How to segment your audience

To do that, you may use the 5W method of audience segmentation coined by Mark Sherrington
back in the 1990s. It is a framework that is still used to identify and categorise target audiences by
answering five key questions, each beginning with the letter "W." This approach helps businesses
tailor their marketing strategies effectively. The five questions are:

1. What? focusses on the product or service being offered. It helps define what you are selling
and the specific features that may appeal to different audience segments.

2. Who? addresses the demographic and psychographic characteristics of potential
customers. Understanding who your audience is allows for more personalised messaging.

3. Why? explores the motivations behind why the selected audience would be interested in
your product or service. It helps identify their needs and pain points.

4. When? focusses on the timing of marketing efforts, determining when your audience is most
likely to engage with your content or make a purchase.

5. Where? examines the channels through which your audience learns about your product,
such as social media, websites, or physical locations.

By systematically answering these questions, businesses can create more targeted and effective
marketing strategies that resonate with their specific audience segments.

An extra article to read about how everything has changed since the 1990s


https://www.marksherrington.com/about/
https://aida.yonote.ru/api/attachments.redirect?id=fa43a32f-5553-4dd8-b1ad-f5fd7b37de76&shareId=audience_analysis&documentId=4b3d4199-7cff-456b-8e14-6fe074c005d5

Deadlines 7

e Brief report (300-800 words) outlining your audience analysis, how you conducted it, and
how it will influence the choice of topics, type of media, and your posting schedule—October
1.
Link to your content plan (preferably in the form of a table)—October 8.
Link to your multimodal product (TG channel, VK community, or Dzen section)—October
10.

e List of all group members and their individual contributions with links to particular
posts—Ilast day of each month (October 31, November 30, December 11).
Brief self-evaluation of the product—December 11, 2024.
Presentation of MM product in class—December 18, 2024.
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